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01 B R A N DIDENTITY
Brandsin the twenty first century are like people,ǘƘŜǊŜΩǎ 
just too many of them, and eachwants to look, feel and 
talk different to showƛǘΩǎcharacter.We get to know  
your brand insideout, and tailor the brand identity
to suit its characterand personalityto reachdesired
target segmentsand market position with the right look 
whether the businessis offering a product or a service.

0 2 W E BSOLUTIONS
Thewebsite is the ōǊŀƴŘΩǎdigital headquarters.It is
not u n c o mmo nfor businessesto haveone. To have the
spotl ight on your website, it has to havea clean,straight
to the point, smart and user/admin-friendly website 
inc ludinguser interfaceand content development.We 
designand developyour website preservingyour brand/ 
corporatevisualidentity and personality.

0 3 MOTIONGRAPHICS
When a brand has a lot to sayto its clients suchas 
mult ip le services,brand features,complexmechanisms, 
usageinstructions,or even history of the company,an 
an imatedvideo works best to deliver the message.We 
offer all the video production requirementsto accompl ish 
that, and show off your most unique sell ingpoints and 
methods to the public.

In the raceof brands,what matters first is the way they 
look becauseclients want to be impressedby the way 
their favorite brand look like, how nice it would be 
amongstother brands,and how unique they will feel 
be ing loyal to that brand. Thisis where DN MEDIAZ 
comes; to reshape,enhanceand bo o m our ŎƭƛŜƴǘǎΩ
businessto reach their m a x i m u m potential through
giv ingyour brand the look that fits perfectly into the
scope.

Usingour previousexperienceswith variousbusinesses 
and industriesthat ǿŜΩǾŜworked with, we listen to our 
ŎƭƛŜƴǘǎΩideas,problems,ambit ionsand consult them with 
the right methods to accompl ishwhat they want, and 
from that point forward we start fashioningour brands 
identities to complementtheir new plans,and reach their 
audiencesand clientswith the right look.

0 4 PHOTOGRAPHY
άtƘƻǘƻƎǊŀǇƘȅis not just a photo, ƛǘΩǎthe messageit 
ŘŜƭƛǾŜǊǎέΦAs we considerbrandingto be more than just a 
logo, we help our clientscomp lementtheir full identities 
with the desiredphotographythat highl ightsthe brand 
competit ive advantageswhi le be ing al ignedwith the 
whole corporate identity, to give the brand a consistent 
look and feel.

0 5 ADVERTISING
When the brand identity is complete,ǘƘŀǘΩǎwhen  
the communicat ionphasestarts.We Help you deliver 
your messageto your consumerin the clearest,most
memorableand artistic direction possible.Packaging,
Computer GeneratedImagery (CGI),print-outs, outdoors
key visuals,digital ads and videos,on-ground activations,
we executeit all.

0 6 PRINTING& EXECUTION
Who can executea designbetter than the designer 
himself.We help you bring your communicat ionand 
printed material to life by f inding the right suppliers, 
adapt ingour designsto your specificationsand 
requirements,supervisingthe executionprocess
with the details (colors,materialsand finish) to insure 
premium quality.

ABOUTUSAND 
S E R V I C E S
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OURCLIENTS
We are proud to have worked wi th those brands.
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Thissect ionpresentsa few selectedbranding projectsof our work. More 
projectsare to be found on our website, socialmed ia platforms, and 
professionalnetworks.A long wi th the brand identities we helped shape, 
other serviceswere offered inc lud ingpackag ingdesign,productsphoto-
shoots,an imatedvideosand/or websites,depend ingon the nature of the 
ŎƻƳǇŀƴȅΩǎbrief or business.
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LEILAMUSICALT HE A T E R  

P A R A D I S ER E B R A N D I N G



BYOUMBRANDING

B y o u m is one of OrascomDevelopmentslatest 
projects in Al fayoum - Egypt.The brand mark  

illustrates the irr igation wheel, one of alfayoumsmost  
iconic landmarks. It also reflects !ƭŦŀȅƻǳƳΩǎspirit of 

c a l m a n d still waters.
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GOODSMARTBRANDING 
A P PUI & ANIMATEDVIDEO

Goodsmar tis a mob i le appl icat ion that enables
its clients to shop all their householdneedsoff 
their smar tphonesa n d have th e m delivered to 

their doorstep in a pre-installed custom-designed 
box before 6 a m without a singledoor knock.One

impor tant feature Goodsmar toffers is the opt ion to 
set u p a repeated delivery scheduleor any product 
they deliver.Goodsmar tgivesaccessto thousands 
of p r e m i u m products f rom a variety of shopsand 

suppl iersf rom all acrossthe city.
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L A R E I N ED O R E ERE-BRANDING

La ReineDoree is a 40-year old pastry.The brand 
looked vintage a n d the compet i t ion in the market 
was fierce. The new designmodern izedthe royal 

look. Bui ld ing on the sketchystyle of the brand mark, 
the graphicale lementsh a d to look the same.The

re-branding shapedthe interior designfor the store,
packaging ,produc t photography,even the desserts
styl ing a n d toppings c h a n g e dto suit the new look.
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P ROD UCTPHOTOSHOOT

The art direct ion was chosento show off
the simple yet r ich desserts.Sty l ing those 
pieceswas the toughest part, removing all 

the toppings a n d design ingthe pieceswith 
its ingredients.Also adjust ingthe l ighting 

to give the plates a l ight del ic iouslook.
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B PRO
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TRADER
TRADING 
COACHING

B P R OT R A D E RBRANDING

B Pro Traderis basedin Duba i - UAEoffering online 
a n d offline stockscourses.The concept is simple: to 

be a professionaltrader you need to be smart,
patient a n d have the vision a n d strategy to ma ke the 

r ight moves,so similar to chess.For stocks,people 
keep staring at a b lack a n d white chart they call it 
άǘƘŜcandleŎƘŀǊǘέchesssuited the brand perfectly. 
Il lustrated charactersa n d icons were designedto 

enhancethe brand identity. wh ich he lped us execute 
the website a n d other brand requirementslike 

p rogram branding a n d coursematerials.



LEV A N TSTUDIOSBRANDING

LevantStudiosis a mus ic studio that offers p remium 
recording,equ ipmen t a n d mus ic compos ing  

gu idanceto a d d value to bandsa n d ƳǳǎƛŎƛŀƴǎΩ
work. Everwondered what a mus ic conductor or
a maestro is do ing wi th this stick?Well, they are 
waving the ōŜŀǘΩǎmeasurewh ich could be 3/4
4/4 3/5 etc. we visualizedthese moves in the air 

a n d formed this logo wh ich symbol izesguidance, 
control, leadership,a n d sync.
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N E W G I Z AN E W S L E T T E R

The N e w Gizatown annual newsletter inc ludes 
updateson sports, education,neighborhoods, 

construction,safety,heal th a n d enter ta inment from 
the previousyear. We illustrated a separatorfor every 

section of the newsletter a long wi th the internal 
content showing the N e w Gizaspirit a n d lifestyle in 

our illustrations.
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LE I LAMUSICALTH EA TER

Leilawh ich me a n sάhƴŜƴƛƎƘǘέis a musica l theatrical 
performance,per formed at the Egypt ianMusical Theatre.

The mus ic a n d the script were dark or gothic. We designeda 
typographyconta in ingthe performancedate, a n d at the top is a 
l ighthousewh ich the story of Leila is all about: the n ight our hero 

a n d heroin are go ing to visit the haunted l ighthouseu p hill.
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P A RA D I S ER E S O R T S  
RE-BRANDING

άtŀǊŀŘƛǎŜέis a resort in RasSudr - R e d Sea,Egypt.The place
is so peacefulȅƻǳΩŘfeel like t ime is slowing down. The re-

branding h a d to be in harmony wi th the brand promise and 
the designto be peacefulcolorlessidentity. The Brand mark  
illustratesά!White tŜŀŎƻŎƪέthat resemblespeaceof mind, 

comfort, a n d the best phase in ƳŀƴΩǎlife. A few patterns 
were designedto c o mp l e me n t the brand identity, using 

luxurious elementswi th the peacockfeathers.The scopewas 
huge, aside f rom the brand manual , the cl ient requesteda 

saleskit, companywebsite a n d hotel branding.
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Thissect ionpresentsa few selectedadvertisingprojectsof our work.
More projectsare to be found on our website, socialmed ia platforms,
and professionalnetworks.We Pickeda project f rom each art direction to 
show a specif icskill set, usuallycampa ignsconsistof mul t ip le artworks, 
ȅƻǳΩƭƭfind a link on each project page for the complete version.
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02 ADVERTISING

1 . H E I N ZJU ST ICEL E A G U ECAMPAIGN
2 . J U H A Y N AMILKO U T D O O RCAMPAIGN
3 . H E I N ZTOMATOP A ST EO U T D O O RCAMPAIGN

4 . H E I N ZV E G G I EMAYOO U T D O O RCAMPAIGN
5 . N E W G I Z AD I V E R S I O NSE M I NA R S

6 . H E I N ZPASTAS A U C EO U T D O O RCAMPAIGN
7 . E L M E N U SSOCI A LM E D I ACOMMUNICATION

8 . V E Z E E T AI NT E R NA LB R A N D I N G
9 . E L G O U N AS Q U A S HM A S T E RVISUALS



C O F F E EMATEF A C E B O O K  
LAUNCHINGCAMPAIGN

A socialme d i a c a mp a i g nto launch the CoffeeMate Facebookpage 
in Egypt,the brief was very simple: create 14 posts for the coffee 

ma te daily usages.Thisc a mp a i g nwas approvedby Nestle Global 
a n d publ ishedby the international page,a n d we receivedanother 

brief for the local page.
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T E D xN E WGIZA 
D IVERSIONSEMINARS

Diversionis an event he ld at N e w Giza
Universityby TED.The event br ings speakers 
f rom severalbackgroundstell ing their stories to 
students at the university to help th e m draw a 
better i ma g e of their futures poin t ing that one 
can alwaysdivert f rom their paths for a better 
target or for a bur ied dream. We designedan 
executed4 key visualsά5έΣά±έΣάwέŀƴŘά{έΣeach 
letter taken f rom the word diversioncreating 
new words that encouragesthose young
fellows divert; Ψ5ŀǊŜΣVeer, R e a c h& {ŜŜƪΩΦThe
art direct ion is colorful, modern a n d extremely 
catchy,you ŎŀƴΩǘunseea banner this vibrant 
wh e n walk ing in the col lagecorridor. F ind the 
full project on the l ink below.
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H E I N ZPASTAS A U C EOUTDOORCAMPAIGN

Thisc a mp a i g nis promot ing IƛŜƴȊΩǎsauceSKUs,a ready-ma d e saucefor pizza, 
oriental dishes,pasta,beef a n d Ital ian dishes.S incethe target was young Egypt ian 
w o m e n want ing to cook a mea l as fast as possible,the artwork h a d to be product 
centric. A l thoughƛǘΩǎnot usually used,bu t we saw that digital pa in t ing wou ld give 

the c a mp a i g na happier cartoonish feel.
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E L M E N U SVISUALIDENTITY 
A N D SOCIALMEDIAP OS TS

El Menus is a start u p companybasedon a website a n d a 
mobi le a p p that gathersall fast food a n d din ing areasin Cairo, 
categor iz ingthese restaurantsby category,mood, location and 
rating to ma ke the processof f ind a place to d ine out or order 

food a fun a n d excit ing th ing to do.

We created the full b rand identity for elmenus,bu t here is the 
most interesting part about it . . the illustration guidel ines
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V E Z E E T AH E A D Q U A R T E R S  
INTERNALBRANDING

±ŜȊŜŜǘŀΩǎheadquartersre-innovation was initiated
by DN MEDIAZDes ignStud io Interior Design

department; zoning,design inga n d execut ingthe
office space.We designedartworks for the empty

whi te walls of the interiors, showing the core values
of Vezeeta:loving, diverse,fast, competit ive, loyal,

ambi t ious a n d liberal.

P A G E19 D N M E D I A Z  |   B R A ND I NG  P OR T FOLI O



ELGOUNAS Q U A S HO P E N/ 
²ha9bΩ{INTERNATIONALS Q U A S H  

CHAMPIONSHIPCAMPAIGN

ElGounasquashopen is an international squash 
tournament organizedannually, invit ing world-

classsquashplayersf rom all over the world.
Lucki ly in 2017,the international squashwo me n  
champ ionsh ipwas held at the sa me t ime and 

also in ElGouna,the brief was to design2 master
visualsone for each tournament, whi le hav ingsome 

c o m m o n visuale lementsto l ink both events.

P A G E20 D N M E D I A Z  |   B R A ND I NG  P OR T FOLI O



A video saysm u c h m u c h more than an image,and sinceǿŜΩǊŜhere to 
m a k e brand reach out to consumers,we illustrated and an imatedvarious 
communicat ionalmessagesfor that goal.
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R E D B U L LS O U N D C L A S HC A S EST U D Y

E L G O U N AS H O R TN U M B E R
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Thisproject is a casestudy for cannesdesignaward, 
explainingthe concept beh ing the rivalry stunt donw by 

sharmoofersand cairo key in soundclash2015 wh ich turned 
out to be the best soundclashever done by redbull.
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ELGOUNAS H O R TNUMBER 
ANIMATEDVIDEO

El Gounashort n u mb e r is a serviceprovided by El
Gouna, the p r e m iu m red sea dest inat ion in Egypt.
For h o m e owners to solve all house-hold ing issues
a n d main tenancewithout the hassleof contact ing

severalma in tenanceproviders.A n an imated video was 
designeda n d an imated to be broadcastedon El Gouna 
channel to explain the servicea n d its mechan ism.You 

can find below a link to the video.
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EGYPTIANJ E R S E YANIMATEDVIDEO

In l ight of The Egypt iannational football ǘŜŀƳΩǎgreat progress
in the World C u p qualifications,Coca-Cola launcheda campa ign  

for Egypt iansto support their national team wear ing their red 
jerseysincemost Egypt iansown foreign ŎƭǳōǎΩjerseys, can you

b l a me them? Thiscould be the first t ime for the Egypt ianteam to 
qualify to the World C u p in someǇŜƻǇƭŜΩǎlife times. We designed 

a n d an imated a b u mp e r to be placed on mal ls skylinescreens 
spreadingthe red light.
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ThankYou
Feelfree to contact us anytime,our representativesare ready for you and 

are availablethrough these contacts

+91 8989516602 
+91 8871001241

PUNE | INDORE | BHOPAL | SONIPAT | DELHI | NOIDA hello@dnmediaz.com
www.dnmediaz.com


