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Inthe raceof brands,what mattersfirstisthe waythey

look becauseclientswantto be impressedby the way

their favorite brandlook like,how niceit would be
amongstother brands,and how uniquethey will feel
beingloyalto that brand. ThisiswhereDN MEDIAZ
comes to reshape,enhanceandboomourOf A Sy (1 a Q
businessto reachtheir maximumpotential through
givingyour brandthe look that fits perfectlyinto the

scope

Usingour previousexperienceswith variousbusinesses
andindustriesthat 4 S QuWo$ked with, we listento our
Of A Sdedasipblems,ambitionsand consultthem with
the right methodsto accomplishwhat they want, and
from that point forward we start fashioningour brands
identitiesto complementtheir new plans,andreachtheir
audiencesand clientswith the right look.

O1lBRANDIDENTITY

04PHOTOGRAPHY

Brandsin the twenty first centuryare like people, i K S NS Qd&t K 2 (I 2 Jshbt jui&t & photo, A (tlfedmessageit

justtoo manyofthem,andeachwantsto look,feeland
talk different to showA (cRaracter.We getto know
your brandinsideout, andtailor the brandidentity

to suitits characterand personalityto reachdesired
targetsegmentsand marketpositionwith the right look
whetherthe businesssofferinga productor a service.

O2WEBSOLUTIONS

Thewebsiteisthe 6 NJ ydiRyfdal headquarters.lt is
notuncommonfor businessedo haveone.Tohavethe
spotlighton yourwebsite,it hasto havea clean,straight
to the point, smartand user/adminfriendly website
includinguserinterfaceand contentdevelopment.We
designanddevelopyourwebsitepreservingyour brand/
corporatevisualidentity and personality.

03MOTIONGRAPHICS

Whenabrandhasalot to sayto its clientssuchas
multiple servicesprandfeatures,complexmechanisms,
usageinstructions,or evenhistoryof the company,an
animatedvideoworksbestto deliverthe messageWe

offer all the video productionrequirementsto accomplish

that, and showoff yourmostuniquesellingpointsand
methodsto the public.

RSt A @ASwWw&cén®iderbrandingto be more than justa
logo,we help our clientscomplementtheir full identities
with the desiredphotographythat highlightsthe brand
competitiveadvantagesvhile beingalignedwith the
whole corporateidentity, to givethe branda consistent
look and feel.

05 ADVERTISING

Whenthe brandidentity iscomplete,( K I iih@ @&

the communicationphasestarts.We Helpyou deliver
your messageo yourconsumerin the clearest,most
memorableand artisticdirection possible.Packaging,
ComputerGeneratedimagery(CGl),print-outs, outdoors
keyvisuals,digitaladsand videos,on-ground activations,
we executeit all.

O6 PRINTING EXECUTION

Who canexecutea designbetter thanthe designer
himself.We help youbringyourcommunicationand
printed materialto life by findingthe right suppliers,
adaptingour designsto your specificationsand
requirements,supervisingthe executionprocess
with the details(colors,materialsand finish)to insure
premium quality.
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OURCLIENTS

We are proudto haveworkedwith those brands.
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01 BRANDING

Thissectionpresentsa fewselectedbrandingprojectsof our work. More
projectsareto be found on our website,socialmediaplatforms,and
professionalnetworks.Alongwith the brandidentitieswe helpedshape,
other serviceswere offeredincludingpackagingdesign,productsphoto-
shoots,animatedvideosand/or websites,dependingon the nature of the
O 2 Y LI Yrefd@business.

01 BYOUMBRANDING

02 GOODSMARBRANDING

03 LAREINDOREEREBRANDING
04 BPROTRADEMBRANDING
05 LEVANTSTUDIOBRANDING
06 NEWGIZANEWSLETTER

07 LEILAMUSICALTHEATER

08 PARADISREBRANDING
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BYOUM

RESIDENCE
AL FAYOUM

BYOUMBRANDING

Byoumisone of OrascomDevelopmentslatest
projectsin Alfayoum- Egypt.Thebrand mark
illustratesthe irrigationwheel,one of alfayoumsmost
iconiclandmarks It alsoreflects! f ¥ | & Zpiz @1 a
calmand still waters.

ORASC*M
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GOODSMARBRANDING
APPUI& ANIMATEDVIDEO

Goodsmartisamobile applicationthat enables
its clientsto shop all their householdneedsoff
their smartphonesand havethem deliveredto
their doorstepin a pre-installedcustom-designed
box before 6 am without a singledoor knock.One
important feature Goodsmartoffersisthe option to
setup arepeateddeliveryscheduleor any product
they deliver.Goodsmartgivesaccessto thousands
of premium productsfrom a variety of shopsand
suppliersfrom all acrossthe city.
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LAREINBEDOREREBRANDING

LaReineDoreeisa 40-yearold pastry.Thebrand
lookedvintageandthe competitionin the market
wasfierce.Thenew designmodernizedthe royal

look. Buildingon the sketchystyle of the brand mark, LA REINE

DOREE

o
N

the graphicalelementshadto lookthe same.The P pATISSERIE
re-brandingshapedthe interior designfor the store, LA REINE LA REINE
packaging,product photography,eventhe desserts D?BEEEE DOREE

stylingandtoppingschangedto suitthe new look.
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PRODUCPHOTOSHOOT

Theart directionwaschosento show off
the simpleyetrich desserts.Stylingthose
pieceswasthe toughestpart, removingall

the toppingsanddesigningthe pieceswith
its ingredients.Alsoadjustingthe lighting
to givethe platesalight deliciouslook.

PURPLE
MOUSSE

BAKLAWA
& KONAFA
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B PRO
TRADER

TRADING
COACHING

BPROTRADERBRANDING

B ProTraderisbasedin Dubai- UAEoffering online
and offline stockscourses.Theconceptissimple:to
be a professionaltrader you needto be smart,
patient and havethe visionand strategyto makethe
right moves,sosimilarto chess.Forstocks,people
keepstaringat a blackand white chartthey callit
G 0 KéhdleOK I bBliegssuitedthe brand perfectly.
lllustrated charactersandiconswere designedto
enhancethe brandidentity. whichhelpedusexecute
the websiteand other brandrequirementslike
programbrandingand coursematerials.
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LEVANT
STUDIOS

LEVANTSTUDIOBRANDING 2 X»gg;és
LevantStudiosisa musicstudio that offerspremium
recording,equipmentand musiccomposing ~N

guidanceto add valueto bandsandY dzia A OA I y 4 Q
work. Everwonderedwhat a musicconductoror
a maestroisdoingwith this stick?Well, they are
wavingthe 6 S | tinéx&urewhichcouldbe 3/4 |
4/4 3/5 etc. we visualizedthesemovesin the air
andformedthislogowhichsymbolizesguidance,
control, leadership,and sync.
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NEWGIZA

NEWGIZANEWSLETTER

18 holes 84% complete

TheNew Gizatown annualnewsletterincludes
updateson sports,education,neighborhoods,
construction,safety,healthand entertainmentfrom
the previousyear.We illustrated a separatorfor every
sectionof the newsletteralongwith the internal
contentshowingthe New Gizaspirit and lifestylein
our illustrations.

uoneonp3

NEWGIZA

THE TOWN

FAMILIES

have atready moved in
And My mone are oo
i way.
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EGYPTIAN MUSICAL
THEATER

LEILAMUSICALTHEATER

Leilawhichmeansa h yySA 3 K & rhusicaltheatrical
performance,performedat the EgyptianMusical Theatre.
Themusicandthe scriptwere darkor gothic. We designeda
typographycontainingthe performancedate,and atthe top isa
lighthousewhich the story of Leilais all about: the night our hero
andheroinaregoingto visitthe hauntedlighthouseup hill.

DN MEDIAZ | BRANDING PORTFOLIO




PARADIS

RAS SUDR

PARADISRESORTS
REBRANDING

Gt NI Rargdsdrtin RasSudr- RedSea,Egypt.Theplace
issopeacefuld 2 df@dRlike time isslowingdown. There-
brandinghadto bein harmonywith the brand promiseand
the designto be peacefulcolorlessidentity. TheBrandmark
illustratesa !Whitet S I O 2aHafirésemblespeaceof mind,
comfort,and the bestphasein Y I y [@eaA few patterns
were designedto complementthe brand identity, using
luxuriouselementswith the peacockfeathers.Thescopewas
huge,asidefrom the brand manual,the clientrequesteda
saleskit, companywebsite and hotel branding.

PARADISE
PHASES

That meets ]

(AN 9\ (( ) : [ : !'r:, Joina Comemiity
) o) ‘ 1 o, e 3
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ADVERTISING

Thissectionpresentsa few selectedadvertisingprojectsof our work.
More projectsaretobe found on our website,socialmediaplatforms,
and professionalnetworks.We Pickeda projectfrom-eachart directionto
show a specificskill set,usuallycampaignsconsistof multiple artworks,
e 2 ditmfl dlinkon eachprojectpagefor the completeversion.

HEINZIJUSTICEEAGUEAMPAIGN
JUHAYNAMILKOUTDOORAMPAIGN
HEINZTOMATOPASTEOUTDOORAMPAIGN
HEINZVEGGIBEMAYOOUTDOORKAMPAIGN
NEWGIZAIVERSIOSBEMINARS
HEINZPASTASAUCBOUTDOORAMPAIGN
ELMENUSOCIAIMEDIACOMMUNICATION
VEZEETMANTERNABRANDING
ELGOUNASQUASHVASTER/ISUALS

© 0O ~NO O WN P
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COFFERMATEFACEBOOK
LAUNCHIN@&AMPAIGN

A socialmediacampaignto launchthe CoffeeMate Facebookpage
in Egypt,the brief wasverysimple:create 14 postsfor the coffee
mate dailyusages.Thiscampaignwasapprovedby NestleGlobal

andpublishedby the international page,and we receivedanother
brief for the local page.
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TEDXNGU NEWGIZA UNIVERSITY TEDXNGU NEWGIZA UNIVERSITY

TED

NEWGIZA

TEDXNEWGIZA
DIVERSIONSEMINARS

Diversionisan eventheld at New Giza
Universityby TED.Theeventbringsspeakers
from severalbackgroundstelling their storiesto
studentsat the universityto help them draw a
better imageof their futures pointing that one
canalwaysdivert from their pathsfor a better
target or for aburied dream.We designedan
executed4 keyvisualsd 5 @ £é W ¢ lay Bath
letter takenfrom the word diversioncreating
new wordsthat encouragesthoseyoung
fellows divert; W5 | WBrizReach&{ S SThe ¢
art directionis colorful, modernand extremely
catchy,you O | yuQdeea bannerthis vibrant
when walkingin the collagecorridor. Findthe
full projecton the link below.
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SATURDAY 28" OF APRIL
THdV 40 »:82 AVAUNLVS

HODA DAHROUG KHALIL ABDELKHALEK TAMER MUSTAFA ALY ISMAIL HODA DAHROUG KHALIL ABDELKHALEK TAMER MUSTAFA ALY ISMAIL
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HEINZPASTASAUCBOUTDOORAMPAIGN

Thiscampaignispromoting! A S yshu@&SKUsaready-made saucefor pizza,
oriental dishes,pasta,beefand Italiandishes.Sincethe target wasyoungEgyptian
womenwantingto cooka mealasfastaspossible,the artwork hadto be product
centric. Although A (n@tusuallyused,but we sawthat digital paintingwould give

the campaigna happiercartoonishfeel.

Ready for
every meal’|

Ready for
every meal |
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Ready for
every meal
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L] elmenus

ELMENUY¥ISUAUDENTITY
ANDSOCIAIMEDIAPOSTS

ElMenusisa startup companybasedon a websiteand a
mobile app that gathersall fastfood and dining areasin Cairo,
categorizingtheserestaurantsby category,mood, locationand
rating to makethe processof find a placeto dine out or order

food a fun and excitingthing to do.

We createdthe full brandidentity for elmenus,but hereisthe
mostinterestingpart aboutit ..the illustrationguidelines

DN MEDIAZ | BRANDING PORTFOLIO
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Vezeeta.onm

VEZEETAEADQUARTERS
INTERNABRANDING

+ S 1 S Shiegad@uartersre-innovation wasinitiated
by DN MEDIAResignStudiolnterior Design
department;zoning,designingand executingthe
office space.We designedartworks for the empty
white walls of the interiors, showingthe corevalues
of Vezeeta:loving, diverse,fast, competitive, loyal,
ambitiousand liberal.

Vezeeta

o

£
_— ) -
NEW YORK

WOD'VLIIZIA'MMM

Unity is strength. when there s
teamwork and collaboration,
wonderful things can be achieved.

Mattie Stepanek

STRONG DIVERSE FUN LIBRAL
LOYAL INCLUSIVE HAPPY LIFE LOVING

LOYI NG Vezeeta..n

“Some are bom great, some achieve
greatness and some have greatness
thrust upon them”

William Shakespear

DELIVER

WOD'VLIIFZIAN MMM

AMBITIOUS FAST PUSHER COMPETITIVE
HUNGRY AGGCRESSIVE HARD WORKER EXTERNALLY

DE LI\_’ER Vezeeta...
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ORASC»M

DEVELOPMENT

ELCOUNASQUASHOPEN.COM

ELCOUNASQUASHOPEN.COM

ELGOUNAQUASHOPEN
2ha9 bNTERNATIONARQUASH
CHAMPIONSHIBAMPAIGN

ElGounasquashopenisaninternationalsquash
tournamentorganizedannually,inviting world-
classsquashplayersfrom all overthe world.
Luckilyin 2017,the international squashwomen
championshipwasheld atthe sametime and
alsoin EIGounathe brief wasto design2 master
visualsone for eachtournament, while havingsome
commonyvisualelementsto link both events.

CHAMPIONSHIP

Y --~T> ‘A.VI"'API!IL/’H7
INTER ATIONAL L smamRL
SQUASH r.
. ) : - o 2 : ‘
. o )
I &
H#ELGOUNASQUASH H#ELGOUNASQUASH
— ' ry 0 ooovzer  (PSA) ORASCHM
£ T @ DUN-!"O_"_J’ \ ~K ORASC’Z@M * SVl OFFICIAL BALL WORLO SERIES GOUNA
\(‘) events Z—OW 5 DEVELOPMENT o ) REYELOBHENT
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MOTION
GRAPHICS

Avideosaysmuchmuchmorethananimage,andsinceg S QX to
makebrandreachout to consumerswe illustratedand animatedvarious

communicationalmessagedor that goal.

O
R

01 REDBULSOUNDCLASHBASESTUDY
02 ELGOUNAHORMNUMBER
03 COCACOLEGYPTIANERSEY

DNNMEDIAZ |
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Red Bull

Thisprojectisa casestudyfor cannesdesignaward,
explainingthe conceptbehingthe rivalry stunt donw by
sharmoofersand cairokeyin soundclash2015whichturned
outto be the bestsoundclasheverdone by redbull.
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ORASC*M

T DEVELOPMENT

ELGOUNASHORMNUMBER
ANIMATEDVIDEO

ElGounashortnumberisa serviceprovidedby EI
Gouna,the premiumred seadestinationin Egypt
Forhome ownersto solveall house-holdingissues
and maintenancewithout the hassleof contacting
severalmaintenanceproviders.An animatedvideowas
designedand animatedto be broadcastedon EIGouna
channelto explainthe serviceandits mechanism.You
canfind below a link to the video.

N
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Loty

EGYPTIANERSEXNIMATEDVIDEO

In light of The Egyptiannationalfootball G S | gK@dt progress
in the World Cupqualifications,CocaColalauncheda campaign
for Egyptiansto supporttheir nationalteam wearingtheir red
jerseysincemost Egyptiansown foreign O f dz@r&e@s,canyou
blamethem?  Thiscouldbe the first time for the Egyptianteam to
qualify to the World Cupin some LJS 2 LJif&tim®s. We designed
andanimatedabumperto be placedon mallsskylinescreens
spreadingthe red light.
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DNMediaz

ThankYou

Feelfreeto contactusanytime,our representativesarereadyfor you and
are availablethroughthesecontacts

+91 8989516602 PUNE | INDORE | BHOPAL | SONIPAT | DELHI | NOIDA hello@dnmediaz.com
+91 8871001241 www.dnmediaz.com



